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%uﬁ 1. 1y script
® Target audience
® Bullet points

® Less words

® Graphs

® Use sections with headers:
— Background
— Questions / knowledge gap

— Methods (keep this to the bare

minimum or skip it if you can)
— Results
— Conclusions

— References and acknowledgements

(smaller at the bottom)
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® Leave space at the edges




v
U/

VHADUNTIFIVDNUUU Poster

YHN 3 NIBBNUVL

® Eye-catching visuals: Mwazaaminlvinaule

Example 2

® Colour: 1900 13101 3-5 & 534098 Graphs

eeeeeeeeeeeeeeee

iy color A ¢
veniam, quis nostru
. exerci tation.
s au eum ® Duis autem vel eum
iriure in hendrerit iriure dolor in hendrerit
in vulputate velit.
' 7\
{
|
|

) Wdti t %4 = = = Y
smzuﬂ‘mmuu 2-3 mmz"laa@@umuaﬁaﬂ

Y A A = v
® Background: “lwasun N1 NIDAadUHUHATNATIAN



Vv )4 Y
W w A

VHABDUNIIDONUUD Poster(VYHUN 3 Gii’))

® Fonts: A315onyIN IuNaIuInIunsIaadI19nys 1y Arial, Calibri, or

Helvetica 1% 1-2 fonts Y116 90 8145V Title 60 81%5V headlines a2 36 151
body text

! . ° ° A . YA ! N Y Y
®* 912 Glﬁ Contact information: email 19 business cards "hmgam‘mn‘l mﬂwgﬂmms
AanarInaHlaNHUYBINMU

® Photo: E’)Hﬂﬁ gﬂmmﬁmclné’ contact information

% . d'd g.lz A )
® Resources: 9131 1MN mi%"la 1N websit NUNY free LHAZLAEIU LBU IAN image library

* Software: 1% §9NQI0A 19U power point 130 Tilsuunsudusaz


http://ian.umces.edu/imagelibrary/

v
U

= : :
VYHADUN 4 Getting poster ready for print

v
U/

6'-' u ﬂ @ u ﬂ 1 5 @ @ ﬂ g !U 1' POSter HOW TO DESIGN AN AWARD-WINNING CONFERENCE POSTER

Y =] < 'y
1o Poster naanuuuildsanan I —

© Use sections with HEADERS.

© Maximum 250 words! Possibly <150.

© Don’t forget your contact information.

© Make sure your poster is telling a story that includes:

o Decide a layout before you start designing.

© Negative space is your friend. 40% should be blank.
© Use 3 to 5 colors.
o U | draw attention.

FER accent color (&
© NO to images and patterns as background.
o Use 1 to 2 fonts - readable from 1 m.
© Feel: More like an infographic less like a scientific poster.
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#3 DATA

o Display only the essential.
o Simplify graphs to make them easier to read.
© Apply the color scheme to the graphs for consistency.
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Outreach & Enroliment
Reaching Those That Need to Re-Enroll in Health Insurance

2008-2014 Uni

5%

Rate in M h

-

2008 2009 2010 2011 2012 2015 20M4

While Massachusetts has the lowest rate of uninsurance in the nation,
in the last 6 years the uninsurance rate has remained sear 4% of the
population,

In order 0 fully decrease the rate in the state
Massachusctts Health Connector® should focus outreach and
enroliment efforts on both those who are uninsured and those who
are insured but need to re-crroll into a new health plan. Unless those
who are insured re-enroll, they will be uninsured after the end of
Open Enrollment 2015,

For the 2015 Open Enroliment the focus was on re-earolling
individuals and families in bealth insurance plans since 7% of the
population (shightly under half a million individuals) were currently
insured but needed 10 reapply for health insurnce.

Outreach & Enroliment Stage 1 -

Open Enroliment 2015

et et i) ——
ran from November 1, 20140

February 1S, 2015, During this '\,.m.-..— -

period individuals and familics E——— i L 3
could caroll in health insurance. | RS 4
To encourage enrollment in a m L -
health insurance plan the

o R ° °
Massachusetts Health Connector — - —
sent out notices regularly to those who were currently insured but

needed to re-enroll in a health insurance plan.

‘ I addition 10 sending out notices, the Health
Connector planned and participated in a sumber

Student Author

Massachusetts Health Connector

Outreach & Enrollment Stage 2

Understanding Who Did Not Re-Enroll
While Open Enrollment was I overall with over

400,000 people signing up for health insurance, of the 440,000 people who

neaded 1o re-enroll omly 43% re-enrolled in a bealth insurance plan.
Percent that Did Not Re-enroll

The next step was to understand who the people were that did not enroll and
identify ways 1o strengthen the current outreach and carollment strategy to

reach those who did not re-enroll in health insurance.

Pamenmt of Tihmse Wiks D4 ot Enrell in (e T 99 Comimmsttics

llllllllll

Even though the sbove 10 zip codes account for 15% of those who needed

1o re~enroll in a plan during Open Ensollment, together they account for
25% of the population that did not re-enroll in a plan.

3

Language preferences of those who did not re-enroll were reflective of the
geographic locations in which people lived Despite carly hypotheses that
those who did not re-caroll were non-English speakers, the data shows
different with 50% of those who did not re-enroll speaking English. It
nppears that the common factor across those who did not re-enzoll is
geographic location and not language.

Ome of the barriers that may have caused large percentages of the insured
population in these geographic areas not 1o re-enroll was a lack of Health

Connector assister organizations in many of these communities. Other
barrier are outlined below

Outreach & Enroliment Stage 3 - Open
Enrollment 2016

Unn. the results of the enrollment data analysis will allow the

communication team fo focus their outreach strategy 1o
spenﬂ: geographic regions for the 2016 Open Enrollment period
which starts in November of 2016

The following arcas arc arcas that outreach and envollment efforts
should focus on for the 2016 Open Enrollment period:

This can be done in a number of ways as is outlined in the
recommendations below.

ecommendations

1. The Health Comnnector needs to
develop partoenships with
community organizations and faith
based orgamizations in these
communities to strengthen future
outreach campaigns and reach
those that did not re-enroll,

2. Choose Navigator Organizations in
these top 10 arcas so that they can
assist with the oaline application
and help people enroll in health
insurance. (In 2013, seven of these
areas did not have a Navigator
organization in them. )
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Prize, Quantity Total (THB)
Honorarium /
Person

Elgilel Ll Winner 15,000 1 15,000
1t Runner up 10,000 1 10,000
2"d Runner up 6,000 1 6,000
3'd Runner up 4,000 1 4,000
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ARMINIIBALLBEAIN website https://ithaietnurse.com/



